
This upcoming board meeting, I would like us to discuss potential membership in the Audio Publishing 

Association (APA). I have arranged to have Michelle Cobb, Executive Director for the APA, available by 

phone so that we can ask her any questions we may care to know. I’ve put together this informational 

packet beforehand so that you can have a chance to review over the next few days and think about any 

topic you may wish to discuss. 

 

About the APA (from https://www.audiopub.org/industry/about) 

Mission Statement: Formed in 1986, the Audio Publishers Association (APA) is a not-for-profit trade 

association that advocates the common, collective business interests of audio publishers. The APA 

consists of audio publishing companies and suppliers, distributors, and retailers of spoken word 

products and allied fields related to the production, distribution and sale of audiobooks. 

Areas of Focus:  

 Advocacy: Promote policies and activities to create greater awareness and accelerate audiobook 
industry growth.  

 Events: Deliver programs and services that serve the common business interests for all 
members. 

 Networking: Serve as a networking, educational, and informational forum for members. 
 Standards: Advocate and guide for high quality production value. 

Members of the APA work together to increase public awareness for the audiobook industry by 
engaging in advocacy, events, networking, publicity efforts, and national consumer surveys.  

Membership Benefits: The APA serves professionals who work in all cormers of the audiobook 
publishing industry, from producers and studios to publishers to narrators… and beyond! Membership 
gives you an opportunity to directly connect with other industry professionals that will help you in your 
business endeavors. We’ll also keep you up to date on the latest news and trends in the industry. 

 SURVEYS The APA sponsors two surveys—an Sales Survey, which tracks the current 
sales  trends in the marketplace, and the biennial Consumer Survey, which explores 
who's listening, how they are listening and preference of audiobooks versus other 
formats. Only members have access to the complete reports, which are valuable 
resources to understanding industry trends and aiding in strategic decision making. 

 PROMOTIONAL OPPORTUNITIES Because it's so important to keep audiobooks in the 
public eye, the APA takes consumer awareness very seriously and has several dedicated 
campaigns throughout the year to help promote audiobook listening. Many times, we 
call upon our members to help us provide materials for these campaigns, allowing them 
to promote their own products in our effort to raise consumer awareness. 

 THE AUDIES COMPETITION & AWARDS GALA Every year, the APA honors the best titles 
in audio publishing at an awards gala. Awards are bestowed in a variety of categories, 
including the coveted Audiobook of the Year which recognizes excellence in production 
combined with strong sales and marketing. Rights holders submit their titles to this 
competition each summer. 



 SPONSORSHIPS Gain visibility and network with professionals from this growing 
industry by sponsoring or exhibiting at APA events. Learn how you can be an annual 
sponsor and partner with us throughout the year! 

 MEMBER CALLS & WEBINARS Throughout the year, the APA holds educational webinars 
and member calls to help our members succeed and learn best practices for everything 
from social media interaction to combating piracy. We try to make sure we're covering 
information that's relevant to our members of all levels, and encourage our members to 
contact us about topics they'd like to see presented. 

 NETWORKING In addition to APA’s online membership directory, which allows industry 
professionals to find their peers and make connections, the APA holds member socials 
frequently during the year to allow members of all levels to connect, network, and just 
chat about the industry in a relaxed environment. Sip wine and meet with publishers, 
producers, narrators, and even media members while enjoying small plates and a good 
time! 

 THE APA CONFERENCE (APAC) The APA's annual conference is the premiere event for 
audiobook professionals. APAC, which is traditionally held in conjunction with Book 
Expo America, gives attendees the opportunity to share ideas and gather solutions from 
fellow colleagues, as well as learn from experts on topics and issues pertinent to the 
industry. 

 MONTHLY E-NEWSLETTER AND NEWS ROUNDUP Distributed monthly via e-mail, the 
newsletter details APA’s current activities and promotions. The news roundup brings 
members up to speed on where audiobooks are seen in the press. 

Membership Types and Fees: (New Members joining mid-year will be probated on the following 
schedule: July 1 – Sept 30 50% of dues, Oct 1 – Dec 31 %125 of dues for membership through the 
following year. APA dues are not tax deductible as charitable contributions. However, they may be 
deductible as ordinary and necessary business expenses for federal income tax purposes.) 

 Publisher Members 
o $300 (for less that 500K annual gross sales) 
o For all publishers of audio products. If your company publishes audiobooks and also 

provides a service to other publishers, you should classify your company as a publisher. 

 Librarian 
o $60 
o This category is for librarians who work with the audio industry or are interested in the 

audio industry. 

 Voice Talent (Narrators) 
o 165 
o This category is for individual voice talent who are narrating audiobooks. 

 Individual Industry Professional 
o 165 
o The Individual Industry Professional category is for individuals who work with the audio 

industry. These include agents, reviewers, journalists and independent producers. If 
more than one person in your organization works on audio projects, you should join as a 
retailer or supplier. 

https://www.audiopub.org/uploads/pdf/APA-2017-Sponsorship-Brochure-Writable.pdf
https://www.audiopub.org/uploads/pdf/APA-2017-Sponsorship-Brochure-Writable.pdf


 Retailers 
o $300 
o For all retailers, including bricks & mortar stores, online stores and catalogs. 

 Suppliers 
o $300 
o This category is for companies that work for audio publishers and retailers. This includes 

wholesalers, duplicators, production studios, and agencies. 

 Media 
o $300 
o This is the membership category for a publication. 

Point of Interest: This came to my attention when I was looking at the Audies winners, specifically the 
audio drama category. Here are the winners and runners up for that category so we can see what kinds 
of things are gaining recognition in our field. 

WINNER:  

IN THE EMBERS by Brian Price and Jerry Stearns. Narrated by Robin Miles, Edwin Strout, Dean Johnson, 

Jacquie Maddix and a full cast; music by Mike Wheaton, published by Great Northern Audio 

Theatre/Blackstone Audio 

A song, a pressed flower, and the sound of two girls' voices recovered from a burned wooden beam by 
using a brand-new laser technique to read a charred surface like the grooves of an old 78 rpm record. 
These are the clues that archaeologist Digger Morgan discovers while working on a routine dig at a 
Maryland plantation. Who were the girls? When was the fire? The answers all lead to 1920s jazz pioneer 
Kit Jeffers, whose voice mysteriously appears on Digger's computer and whose existence remains 
haunted by a singular tragic event. 

FINALIST TITLES: 

Alien: Out of the Shadows: An Audible Original Drama by Tim Lebbon and Dirk Maggs, narrated by 
Rutger Hauer, Corey Johnson, Matthew Lewis, Kathryn Drysdale, Laurel Lefkow, Andrea Deck, and Mac 
McDonald, published by Audible Studios 
 
Doctor Who: The Tenth Doctor Adventures: Death and the Queen by James Goss, narrated by David 
Tennant, Catherine Tate, Alice Krige, Blake Ritson, Beth Chalmers, and Alan Cox, published by Big Finish 
Productions 
 
Doctor Who: The War Doctor: Only The Monstrous by Nicholas Briggs, narrated by John Hurt, 
Jacqueline Pearce, Carolyn Seymour, and Lucy Briggs-Owen, published by Big Finish Productions 
 
The Mountaintop by Katori Hall, narrated by Aja Naomi King and Larry Powell, published by LA Theatre 
Works 

 

 


